The Movember Foundation

The New York Times

Stuart Elliot

Mon, Nov 24, 2014

B6 Y

ANDREA MO TIL NEW YORK TIHES

The two founders of Atlas Obscura, Joshua Foer, left, and Dyl-
an Thuras, center, with the site’s new chief, David Plotz.

Slate’s Former Top Editor
Takes Helm at Travel Site

By LESLIE KAUFMAN

As editor in chief of the pio-
neering online magazine Slate,
David Plotz ran his own group of
well-regarded writers, had a plat-
form for podeasting and earned
health insurance.

In short, in an industry shaken
by turmoil, Mr. Plotz had it good.
Then in July, after about six
years at the helm of Slate, he
‘walked away. He said it was sim-
ply time for something new — he
justwasn’t sure what.

Mr. Plotz made a list of more
than 100 people to talk to. Fe in-
cluded not only journalists, but
also recruiters, financiers and
people he found interesting, like
Maria Popova, the author of the
Brain Pickings blog on culture.

He also wrote out a list of
dream projects: sarting a soccer
magazine perhaps, or producing
a Broadway il hebed on the
book and TV show “Friday Night

hts.”

Although Mr. Plotz charted out
a coursc for a long quest, he end-
ed up at his destination with sur-
prising speed. Last month, he be-
came the chief executive of Atlas
Obscura, a little-known _travel
website with monthly traffic that
it says is nearly one million
unique visitors.

“T expected it would really take
a long time, that we would have
to answer thousands of ques-
tions,” said Michael Wertheim, a
former executive at Upworthy
and current adviser to Atlas, re-
ferring (o the process to hire Mr.
Plotz. “But he had a real passion
for the brand and he just jumped
onit.”

Atlas Obscura is small, but it
was already well known to Mr.
Plotz. It showcases places from
around the globe that don’t make
it into the average travel guide:
the grave of Stonewall Jacksons
arm, an island snake temple in a
river in India or the small Polish
village of Zalipie. Mr. Plotz liked
the site so much that he brokered
a deal in 2012 to have some of its
content appear on Slae.

Among the site’s most compel-
ling selling points was its co-
formier, the 32:yoarald Jostus
Foer. Mr. s friend is
M. Foer's brother Franklin, the
editor of The New Republic. (A
third Foer brother, Jonathan
Safran Foer, is a novelist.)

Tn 2000, Mr. Plotz, who joined
Slate when it started in 1996,
helped Joshua Foer get hired as
an intern at Slate and edited a
piece on memory by him that Mr.
Foer eventually turned into a
best-selling baok, “Moonwalking
With Einstein: The Art and Sci-
ence of Remembering Every-
thing’

Atlas Obscura has its origins in
a blog that Mr. Foer used Lo run
devoted to Athanasius Kircher, a
17th-century polymath. He de-
cided to hold an evening of live
events for the blog’s followers.
One of those followers was Dylan
Thuras, a documentary filmmak-
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T, as the saying goes, adver-
tising s a relationship busi-
ness, an agency, Sid Lee, and
one of its clients, the men’s

health charity known as the

Movember Foundation, have en-

tered the cohabitation stage.

“Two years after opening its
first American office, in New
York,Sid Lee, which was founded
in Montreal in 1993, is arriving in
Southern California with an of-
fice, named Sid Lee L.A., that is
in the Culver City office of the
foundation. Although it is not un-
heard-of for an agency to embed
some employees in a client’s of-
fice, or vice versa, the agreement
between Sid Lee and the founda-
tion calls for the agency not only
toshare space with the founda-
tion but also to consider the foun-
dation’s office its home.

“We will be joining the Movem-
ber Foundation in the Culver City
location as a partner, fully inte-
grated in the space” said Will
Travis, chief executive of the Si
Lee USA division of Sid Lee. “We
will be located there until further
growth demands otherwise, and
then the expansion may be o-
gethel

M Travisis dividing his time
between the New York and Ci
ver City offices of Sid Lee, which
also has offices in Amsterdam,
Paris and Toronto along with its
Montreal hez S. Two sen-

A site dedicated to
unusual destinations,
like the grave of a
general’s arm.

er who had been working on a
movie about Paris Hilton. He vol-
unteered to help and a partner-
ship was born.

They started Atlas Obscura in
2009 With money from friends
and family. The site developed a
small, loyal audience and eventu-
ally landed advertisers. Hen-
drick’s Gin signed up to sponsor
live events. Icelandair came to
them and asked if they could
make Iceland cool.

Mr. Foer was looking 0 ex-
pand the site’s ambitions, includ-
ing adding video, publishing
longer articles and raising money
from venture capitalists. So at
brother Franklin’s birthday pe
1y, Mr. Foer pitched Mr. Plotz on
the chief executive job.

Mr. Plotz has an equity stake in
the site, as do advisers includin
Mr. Wertheim and Lauren Zalaz-
nick, the former head of Bravo.

Ms. Zalaznick says Mr. Plotz
has an opportunity Lo put his own
stamp on Atlas Obscura. “This
gives him a chance to reshape a
small asset to medium to very
large with a new mission that will
definitely not be Slate,” she said.
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for executives from Sid Lee in
Montreal have been named to
help Mr. Travis run Sid Lee L.
Nicolas Van Erum, managing
partner, and Kristian Manches-
ter, partner and global executive
creative director.

Sid Lee L.A. is handling the
foundation as a pro bono client;
among the paying clients are Adi-
das, Facebook, Intel and 99 Cents
Only Stores. When the office is
fully up and running, Mr. Travis
said, plans call for a total of 16 o
20 employees. The foundation’s
office “is fairly big, an open-plan
warchouse, that can accommo-
date” that many people without
difficulty, he said. Sid Lee is pay-
ing the foundation rent, M. Trav-
is said, and donating time to sup-
portits charitable work.

The agency and the foundation
are to announce their partner-
ship on Monday as the founda-
tion is completing its annual
Movember fund-raising effort,
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Will Travis, left, chief executive of Sid Lee USA; Mark Fewell, a senior vice president at the
Movember Foundation; and Nicolas Van Erum, managing partner of Sid Lee Los Angeles.

which urges men to grow mus-
taches in November to raise
money for and awareness of male
health issues like prostate cancer
and testicular cancer. (According
to Mr. Travis, Mr. Van Erum has

rown amustache that makes
him “look like a bad porn actor.”)
Movember began in Australia,
where the foundation has its
headquarters, and is taking place
this year in more than 20 coun-
tries.

“Partof the reason we're doing,
what we're doing now,” said
Mark Fewell, senior vice presi-
dent and head of market develop-
ment for the foundation, who is
based in Culver City,is that Sid
Lee “offered Lo be a strategic re-
source for us not just in the US.
but globally”

The goalis determining “how
do you bring the Movember
Foundation brand to life and at
the same time celebrate the
Movember campaign” each No-
vember, Mr. Fewell said.

Sid Lee makes a good partner
because “we share a similar

ethos and energy,” he added.
“There’s alot of brand-value
alignment.” In'a good sign, Mr.
Fewell said, laughing, although
“not all the dogs in our office are
always well behaved,” they are
getting along with the Sid Lec ex-
ecutives.

‘The foundation is known for a
cheeky informality, in keeping
withits Australian roots. And the
agency s, as far as can be deter-
mined, the only one in the world
that has a circus as a part owner;
in 2012, Cirque du Soleil bought a
minority stake in Sid Lee that has
been estimated at 20 percent. The
foundation’s decision to share the
Culver City space s part of a phi-
losophy to operate the office “col-
laboratively,” Mr. Fewell said,
which includles hosting “alot of
cvents” that bring in “creative
perspectives” from outside and
“get Movember in front of people
who maybe haven't heard of i

Mr. Fewell said he had known
Mr. Travis for a decade, dating to
when Mr. Travis was a partner at

MOST WANTED

Autik, a British digital and design
agency, and led its expansion to
the United States with offices in
New York and San Francisco. (It
is no surprise, then, that Mr.
‘Travis said he would consider
opening, at some point, an office
for Sid Lee in San Francisco.)

In another connection between
Sid Lee and the foundation,
Adam Garone, chief executive of
the foundation, is scheduled to be
the keynote speaker at the annu-
al C2 Montreal conference spon-
sored by the agency, scheduled
for May 26 to 28 next year.

Sid Lee joins a longlist of agen-
cies opening offices in the Los
Angeles market, which is getting
renewed attention be
what the trade publication
Adweek called “the growing col-
laboration among entertainment,
agencies and tech.” That assess-
ment was made last week ina
special “L.A. Issue” of Adweek
that featured on the cover the ac-
tor, musician and “digital entre-
preneur” Jared Leto.
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